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Patricia Plantamura, 
Seminole City 
Councilor and 
Vice Chair of the 
Pinellas Democratic 
Hispanic Caucus, 
was the lead speaker 
at our June club 
meeting, on the 
topic:  “Immigrants, 

Immigration Reform and Farm 
Workers.”  She gave us a highly inter-
esting and informative presentation, 
highlighting the recent demographic 
changes in 
Florida, the 
issues of 
immigration 
reform and 
the continuing 
struggles of 
farm workers.   

Pinellas 
County 
Commissioner 
Janet Long fol-
lowed with an 
update on the 
Commission.  
County 
Commission 
candidate 
(and Largo Mayor) Pat Gerard 
talked about her campaign, as did 
Largo City Commission candidate 
Samantha Fenger 
and a spokesman 
for Largo City 
Commission candi-
date Michael Smith.  
Lorena Grizzle, the 
Democratic can-
didate for House 
District 66, also 
addressed the 
club members.  

Many local cam-
paigns have been 
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From the President’s Desk 
by Rich Piper

ramping up over the last month, and 
club members have been actively 
involved in quite a few of these.  A 
sizeable crowd of club activists partici-
pated in the opening of Charlie Crist’s 
campaign office in St. Petersburg on 
June �4 and 
heard Crist 
deliver an ener-
getic presenta-
tion of the case 
for his election.  
Nan Rich, his 
opponent in 
the Democratic 
primary, is 
scheduled to 

speak at the July 
meeting of the 
Pinellas County 
DEC and has 
previously 
addressed our club.   

State Senate candidate Judithanne 
McLauchlan, State House candi-
date Dwight Dudley and County 
Commission candidate Pat Gerard 
have set fundraising records among 
the Pinellas Democratic candi-

Our next club meeting will feature 
a forum among the Democratic can-
didates for House District 67.  So far, 
Stephen Sarnoff and Shawna Vercher 
have indicated that they will partici-
pate.  Tom Ryan, the third candidate, 
has not yet responded to our invita-
tion.  The primary will be on August 
26.  Many of our club members 
live in District 67, so this campaign 
should be of particular interest.  

In addition, Dani Hall will be 
talking to us in support of the 
November referendum on medical 
marijuana.  Please mark your calen-
dars for our next meeting, Monday, 
July 2�, at 7:15 P.M. at the  Acropol 
Restaurant 1170 Starkey Rd., Largo

Seminole Council Mem-
ber Patricia Plantamura 
spoke on Immigration 
Reform.

County Commissioner 
Janet Long updated us 
on BOCC issues

County Commissioner 
Candidate Pat  Gerard 
talked about her cam-
paign.

 ➢➢ next page



Page 2  Volume 6 Number 7 July, 20�4

At this meeting, we’ll also be selling tickets ($10 
each) to our picnic, scheduled for October 11 in Taylor 
Park, Pavilion 4, from 11 a.m. to 2 p.m. and asking 
members to indicate what they can bring to make 

our picnic a success

Sen. Bill nelSon  (D)

(8�3) 225-7040 
or  (202)  224-5274  

Email: http://billnelson.sen-
ate.gov/contact/index.cfm  

Sen. Marco ruBio  (r)
 (8�3) 977-6450 

or  (202) 224-304� 
Email: http://rubio.sen-

ate.gov/contact_form.cfm 

rep. DaviD Jolly (r)

(727) 392-4�00  or (727) 
823-8900or  (202) 225-596�
Email: https://jolly.house.gov/contact/

email-me

rep. cathy caStor (D) 

(8�3) 87�-287� or 
(202) (225-3376   

Email: www.Castor.house.gov

rep. GuS BilirakiS (r)

(727) 232-292� or (202) 
225-5755 Email: www.
bilirakis.house.gov

Federal Congressional 
Delegation

Next Meeting, July 21
at the Acropol Restaurant  7:15 P.M.
��70 Starkey Rd., Largo

Will feature a forum among the Democratic candidates for 
House District 67.  So far, Stephen Sarnoff and Shawna Vercher 
have indicated that they will participate.  Tom Ryan, the third 
candidate, has not yet responded to our invitation.  The pri-
mary will be on August 26.  Many of our club members live in 
District 67, so this campaign should be of particular interest.  

In addition, Dani Hall will be talking to us in support 
of the November referendum on medical marijuana

Con’t from page  1

dates, each bringing in well over $�00,000 in campaign contributions so 
far.  They, as well as other Democratic candidates, need our financial 
and volunteer support to carry them to victory in 20�4.  Please be gener-
ous with your money and your time.  

Several club members, including Wanda 
Schwerer, Bill and Toni Walker and Rich 
Piper, drove down to Hollywood, Florida, 
to the Leadership Blue dinner on June 
28 that featured former President Bill 
Clinton as its keynote speaker.  Clinton 
was in fine form, as usual, and roused 
the large audience of Democrats from 
all over Florida to work energetically to 

elect Democrats in 20�4.  We also had 
an opportunity to meet many promi-
nent Democrats from all over Florida.

 In addition, Dani Hall will be talk-
ing to us in support of the November 
referendum on medical marijuana.  
Please mark your calendars for our next meeting, Monday, July 2�, 7:�5 
p.m., at the Acropol Restaurant, ��70 Starkey Road, Largo.  .  •

Toni and Bill Walker with Wanda 
Schwerer at the Dessert Social fol-
lowing the Leadership Blue Din-
ner.
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Gun Control News
  by Elizabeth Snedeker

citizenS for reSponSiBle Gun 
lawS collectS SiGnatureS

On Saturday Rod and Elizabeth packed up the car 
and went to the Largo Library from �0-�2:30 with our 
little table setup with signs, cards and Lemonade. It 
was a beautiful day and our posters, shirts, and big 
smiles seem to attract readers of all ages. We were 

able to 
Pin down 
�5 people 
who signed 
cards and 
discussed 
many 
aspects 
of gun 
violence.  
Most were 
gun owners 
and shared 
our empha-
sis on back 
ground 
checks.  
After Last 
Saturday’s 
gun vio-
lence in 
Chicago 
some of 
us could 
only shake 
our heads 
and com-

mit to further educating our communities.

On Tuesday, July �, a member of our group, Faith 
Devitt, after gaining permission from the provost 
of St. Pete College, set up a table at the Seminole 
Library on the campus of SP College.  She com-
mented that it wasn’t the right day.  There was quite 
a bit of traffic, but it was mostly mothers bring-
ing their little ones to a Story Hour. She plans to 
return on other dates to seek more contacts for 
Every Town for Gun Safety and our group.

Also, on July �, 20�4 Diane Guthrie, another of 
our members, joined Kris Parker and about ten 
other persons from the Every Town for  Gun Safety 
Initiative to go to Rep. Jolly’s office to present him 
with �600 signed cards requesting  better gun laws.  
The cards represent persons who have committed 
to vote only for those candidates who will support 
better gun laws.  Specifically, at this time they want 
universal background checks.  While the cards were 
handed in, Diane read from a printed statement a 

SCOTUS
the hoBBy loBBy DeciSion

by  Judithanne McLauchlan

When I was in my early 20s, my doctor prescribed birth 
control pills to help reduce ovarian cysts.

My outrage with the recent Supreme Court ruling that 
allows employers to make decisions about what prescrip-
tions are necessary for a woman’s health is not a knee-jerk 
ideological response.

My outrage is based on my own experience as a young 
woman seeking medical care, as an employee who has 
had to work with HR to secure a needed prescription 
during my pregnancy, and as someone who has a thor-
ough understanding of our basic rights as American 
citizens (as a professor of US Constitutional law).

The decision of what medical treatment should be pre-
scribed is one that should be made between the patient and 
the health care provider.

Medical 
decisions are 
deeply per-
sonal and 
should not 
be subject to 
an employ-
er’s whims 
or even to an 
employer’s religious beliefs. Employees -- women and men -- 
should be able to make their own decisions about what care 
is need for their health (and the health of their families).

Any policy that requires a woman to seek permission from 
her employer for a specific medical treatment, or, worse, 
allows an employer to deny a woman access to contraceptive 
coverage that is vital to her health and well-being and that of 
her family -- is a policy that must be changed.

Please stand with me as I fight for access to affordable 
health care and for the right of women to make their own 
health care decisions.     •

list of the important issues in Gun safety.  Rep. Jolly 
was not present but he did contact Kris Parker the 
next day to acknowledge his receipt of the cards.

Citizens for Responsible Laws, Pinellas County, 
will continue to collaborate with the Every Town for 
Gun Safety initiative.  Our next meeting of Citizens 
for Responsible Gun Laws is Wednesday, July 23rd 
at 7 pm at ��479 Oakhurst Rd, Largo 33774.   •

SCOTUS News

Gun Control News
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for Summer 2014

For a list of all events for July and August go to the 
Pinellas Democratic Calendar page at:

http://www.pinellasdemocrats.org/events/

On-line ticket purchase at: 
https://www.pinellasdemocrats.org/

from Rich Piper or Bill Walker

Democratic Events
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Florida’s Water and Land Legacy
Water and Land Conservation Amendment
(850) 629-4656 • 
campaign@FloridaWaterLandLegacy.org
www.VoteYesOn�FL.org

The Water and Land Conservation Amendment will protect our drinking water and preserve the water quality of our rivers, 
lakes, springs, and coastal waters for future generations — with no tax increase. This fact sheet is designed to help you quickly 
share information and respond to questions about the amendment when engaging voters to Vote Yes on � on Tuesday, Novem-
ber 4th, 20�4!

AMENDMENT � BASICS
Amendment � dedicates funding for water and land conservation, management, and restoration by setting aside one-third 
(33 percent) of Florida’s existing documentary stamp tax (“doc stamp”) revenues collected when real estate is sold. 
These funds will be used to:

Restore, manage and acquire lands necessary to protect Florida’s drinking water sources and protect the water  
quality in our rivers, lakes and streams;
Protect our beaches and shores;
Protect and restore the Everglades and other degraded natural systems and waterways;
Manage wildlife habitat, protect forests and wetlands, and restore conservation lands that are an important part of  
Florida’s economy and quality of life;
Provide funding to manage existing state and local natural areas, parks, and trails for water supply, habitat, and recre-
ation.

AMENDMENT � HELPS PROTECT AND RESTORE FLORIDA’S WATER QUALITY
Nothing is more important than having clean water to drink. Ninety percent of Floridians get their drinking water from 
groundwater sources.
Our clean drinking water depends on healthy rivers, streams, and wetlands. Protecting lands buffering our waters from 
pollution and keeping wetlands undeveloped contributes to healthy natural systems that produce clean water.
Water quality is important for people and wildlife.

Across Florida last summer, toxic algae and pollution caused record numbers of wildlife deaths including dolphins, 
manatees, birds and other wildlife.
When the State of Florida assessed water quality in 20�0, it found most waters were not meeting minimum state water 
quality standards for safe public use including more than 80% of assessed rivers and streams, 90% of assessed lakes, and 
97% of assessed bays and estuaries, as well as coastal shoreline waters

Restoration of the Florida Everglades is the largest ecological restoration project in history, protecting the drinking water 
sources for �/3 of our state’s population. Amendment � will provide much needed funding to support the timely restoration 
of the Everglades.
Many natural springs, wetlands, and rivers are not getting sufficient freshwater to stay healthy. In southwest Florida last 
year, lack of freshwater during the dry season caused the loss of all of the oysters and large areas of seagrasses died off in 
the Caloosahatchee estuary.
Amendment � will help protect our water supply, as well as waters where we swim, paddle, fish, surf and play in.

AMENDMENT � IS NOT A TAX
Amendment � would not increase taxes now or in the future. The Financial Impact Statement on the ballot, prepared by the 
State Financial Impact Estimating Conference (the state’s budget writers), determined that it will have no impact on state 
revenues because it imposes no new taxes.
Amendment � designates less than �% of the state budget per year.
Florida’s “doc stamp” is an existing fee already being paid when real estate is sold in Florida and has been used to protect 
natural areas, wildlife habitat, and preserve water for more than 20 years.
Historically with bipartisan support, the legislature has provided more than $400 million annually for water and land con-
servation. Since 2009, however, legislature has cut conservation funding by almost �00%.

Pd. pol. adv. paid for and sponsored by Florida’s Water and Land Legacy, Inc., �700 N. Monroe Street, Suite ��-286, Tallahassee, FL 32303

•

•
•

•
•
•
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•
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•
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•
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•

•

Fact Sheet: AMENDMENT 1 Water and Land Conservation

Environmental News
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pinellaS claSSrooM teacherS 
aSSociation (pcta) anD School 
BoarD MeMBer linDa lerner 
enDorSe lorena Grizzle for 
State repreSentative DiSt. 66.

The Pinellas Classroom Teachers Association 
(PCTA) and School Board Member Linda Lerner 
announced today their support of Lorena Grizzle 
for State Representative, District 66.  The PCTA 
provides new and innovative training for Pinellas 
County teachers and is a comprehensive sup-
port system for educators in Pinellas County. 
Linda Lerner, currently Pinellas County’s lon-
gest serving school board member, has served 
as Chairman and Vice-Chairman on the school 
board and has been a champion for the fami-
lies of Pinellas County. Linda Lerner presently 
serves on the Education Foundation Career 
Education Board, Suncoast Center Board, 
Daystar Life Center Board, and many others.

“Lorena Grizzle has the hands on experience 
and years of educating our children to know 
adequately funded public education provides the 
tools and foundation for our children to suc-
ceed. Lorena will work to end the nonsense in 
Tallahassee and the families of Pinellas County 
will benefit from having her in the legislature,” 
said Kim Black, immediate Past President, PCTA.

“Lorena is a highly qualified educa-
tor who knows firsthand what our chil-
dren need to become the critical thinkers 
and innovative leaders of tomorrow,” said 
School Board Member Linda Lerner.

“I am honored and proud to receive the sup-
port and endorsements from PCTA and School 
Board Member Linda Lerner. We have a lot of 
work to get done to pass common sense legisla-
tion that will improve public education, pre-
vent further funding cuts, allow us to develop 
our current educators and train our next gen-
eration of teachers,” said Lorena Grizzle.

You can learn more about Lorena’s cam-
paign or you can contribute today by vis-
iting www.grizzleforpinellas.com   

Contact: Eric Romero 727-686-�750

•

lMp DeMocratic cluB SupportS 
riDGecreSt/rainBow villaGe 

By Kathleen Jamison

Beginning with the 2008 Obama campaign we have worked hard 
to bring the Ridgecrest and Rainbow Village communities into 
the Democratic fold.  Many members have knocked on doors to 
register voters or get out the vote.  We’ve packed brown bag lunches 
for a kids summer Play Day. For their Juneteenth festivities a few 
years ago, we took part in their spirited parade through the neigh-
borhood.  Our life-sized cardboard President Obama led the way, 
sitting on Judy Sellers’ lap in Pam Beyersdorf ’s Mazda convertible.  

Members also have been participating in Ridgecrest 
360, an ambitious volunteer effort to support the com-
munities, especially the school children.  

At our May meeting coordinator Jim Dyson spoke about the 
goal to stop, or at least slow down, summer learning loss or 
“summer slide.”  He explained that research shows that during 
summer vacation, students lose much of what they learned dur-
ing the school year and typically score lower on standardized 
tests after the summer break.  All students are susceptible, but 
low-income students are at greater risk, especially in reading.

Since then, Jim reports that “between the Boys and Girls Club, 
the YMCA, GRAYDI and Ridgecrest Elementary, we are involving 
over 200 kids.  We have had 70 volunteers, ranging in age from �3 
to 88.  Eight are from the Largo/Mid-Pinellas Democratic Club.” 

Thanks to the generosity of club members, who threw $�67 
into the hat at the June meeting, 27 books were purchased for 
the reading program.  Selections were made that present role 
models and hopefully inspire the youngsters, including “ Who 
is Barack Obama?”, “Who is Michelle Obama?”, “Who was 
Martin Luther King?” and “Who was Harriet Tubman?”.

“Of course,” Jim laughs, “the most popular books are the biog-
raphies of the sports stars Gabby Douglas and LeBron James.”   

The Ridgecrest summer reading program is half over, 
but Jim hopes to keep it going throughout the year.  “We 
need to continue providing avenues for folk to get con-
nected one-on-one with kids if we are truly going to be effec-
tive.  This won’t be easy and will take hundreds of volun-
teers to turn Ridgecrest from a ‘C’ school to a ‘B’ or ‘A.’

“Thanks for what your club has already done and any future 
support will be greatly appreciated.   I think if you ask your 
members who already have been reading with the kids, it 
is a very satisfying way to spend your volunteer time.”

I’m one of those volunteers and would love to share my experiences.  
You can catch me at a meeting, call 727 953-7907 or email kathleen-
jamison@hotmail.com.   •

Club News
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teaM JuDithanne in paraDeS

We hope you had a safe and relaxing 4th of July 
weekend. We had a busy day on Friday walk-
ing in several parades in Kenneth City and 
Gulfport with our great teams of volunteers. 

                                                                                    

 As we move in to the summer months, we are 
going to start reaching out to voters; and we need 
your help. If you prefer to help the campaign in 

Gulfport Parade (top) and Kenneth City Pa-
rade (below

Judithanne talks with President Clinton 
at the Leadership Blue Gala

the comforts of your home (or somewhere with air 
conditioning), sign up here to host a house party! 

 We’d love to have Judithanne meet your family, 
friends, neighbors, and strangers. These house par-
ties will be an important way for Judithanne to talk 
to voters and supporters in person about her back-
ground and her message to fight for middle class 
families and consumers across Tampa Bay.

 If you want Judithanne to meet fellow voters and 
activists, sign up today to help host an event in 
your area and we’ll be in touch shortly!  •
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Letters and Opinions

reverSe MortGaGeS: Beware of the riSkS

(Ed note) Sometimes LTE will print letters on topics of in-
terest which are not necessarily political.  Here is one of gen-
eral interest.

from Bob Glass

  For most people, a reverse mortgage should be their last 
resort, not their first option

Originated in �96� in Portland, Maine, reverse mort-
gages allow people 62 and older to borrow money against 
their home’s equity and not pay it back until they move 
out or die. And when President Reagan signed the FHA 
Reverse Mortgage bill into law in �988, it signaled the true 
modern era of reverse mortgages.

As U.S. News & World Report discusses in a 20�0 blog 
post, “Should You Use a Reserve Mortgage in Retirement?”, 
the name is a misnomer, because in actuality a reverse 
mortgage is a loan that can be taken as a lump sum, 
monthly payment or line of credit. It might sound like a 
great deal, but in many cases, the risks can outweigh the 
benefits.

  No Free Lunch

A reverse mortgage is not free money — not even close. 
As with any loan, there are costs attached, and origination 
fees on these loans are often high (see another U.S. News 
blog post, “5 Reasons to Avoid a Reserve Mortgage”). 
Although you won’t have to repay the loan until you move 
out or pass away, the interest on reverse mortgages starts 
accruing immediately, and the interest costs are often sig-
nificantly higher than in traditional home equity loans.

In addition, The New York Times points out, in “A Risky 
Lifeline for the Elderly Is Costing Some Their Homes,” 
you are still responsible for property taxes, insurance and 
maintenance on the home, which further eats into the 
money you will get from taking out the loan. These fees 
could be written into the reverse mortgage, but that just 
means there will be more to repay later.

Other sometimes hidden costs include not putting both 
spouses on the reverse mortgage deed. The Times docu-
ments the plight of a California woman whose name was 
not on the deed. After her husband died, she was forced 
out of her home because she couldn’t repay the nearly 
$300,000 he owed on the loan.

A reverse mortgage can also end thoughts of leaving a 
legacy to your heirs, because when you die or move out, 

your heirs would have to pay off the loan to keep the house. 
Otherwise, it will be sold to cover the amount, leaving 
your children or grandchildren with nothing.

  Last resort

Before taking out a reverse mortgage, you should con-
sider whether you really need that trip to Italy (shady lend-
ers, the Times reports, often tout vacations as a reason 
to take out the loan). For most interested parties, reverse 
mortgage should be your last resort, not your first option. 
There are other, simpler ways to cover the cost of wants, 
needs or desires in retirement.

The easiest to say and perhaps hardest to do is changing 
your lifestyle. Are there things you can do without, such as 
every premium cable channel? Do you have non-essential 
assets you could sell? Or could you take a part-time job 
or do contract work to help meet your monetary needs. 
Besides bringing in extra income that can be used for that 
trip, it increases the amount of Social Security benefits 
you receive — and might end the need for a reverse mort-
gage altogether.  •

apathy iS the eneMy 

by Frank Prahl

The media seems to pin Eric Cantor’s defeat on 
immigration.  Not so.  Only once have I heard even a 
mention of the real problem:  voter apathy. Apparently, 
only about 30 % of eligible GOP voters bothered to 
vote.  Cantor was supposed to be a shoo-in, while 
David Brat was a long shot with little money but lots of 
enthusiasm.  That enthusiasm translated to motivated 
Tea Party voters.  Status Quo voters stayed home. 

That same apathy put Jolly into office, and even worse, 
encouraged the district Democrats to not even put up 
a candidate for the November election. Perhaps this 
same apathy is encouraging state Democrats to allow 
Charlie Crist to be the de facto Democratic candidate 
for governor.  I heard today that Nan Rich may take the 
cue from the Cantor defeat and become the extreme 
underdog that could.  Note that polling can be way off! 

Too many voters tend to vote on just one issue, while 
giving away the farm on all other issues, a trend we 
must reverse.  We need to get into the habit of not-
ing that, just because you don’t agree with me, weigh 
the other issues for their importance.  That means 
mentioning several issues at every stump speech, 
along with your “topic of the day.”  The GOP is espe-
cially adept at slamming one issue candidates.  •



Nickens continued:  “Crist listens to few advis-
ers besides his father and his wife, and relies more 
on this gut than sophisticated political strategies to 
raise money to target voters in the digital age.  In 
baseball manager terms, that’s a Sparky Anderson 
approach (anachronistic) in a Joe Madden era.  There’s 
plenty of time for the governor’s race to unfold and 
the to shift back and forth, but getting the funda-
mentals down in the early days of summer can pay 
off in November and Crist is off his game.  He’s not 
maximizing his greatest assets as the likeable guy 
who understands Floridians and their priorities.”

Nickens eviscerated Scott in great detail in his 
column. Democrats who want talking points to 
use against Scott this Fall should note this litany of 
failings as “an unpopular governor – Pubic Policy 
Polling’s latest Florida survey that Scott has an 
approval rating of just 39% and a disapproval rat-
ing of 48% by potential voters.  [Scott also] “starved 
public schools and higher education, disregarded 
voting rights and privacy rights, and dismantled 
environmental protections.  [He] sides with electric 
utilities, property insurers, developers and the N.R.A. 
over the concerns of families struggling to pay bills, 
afford health insurance, find quality public schools 
for their kids and keep their neighborhoods safe.”  

After reciting this litany of weaknesses in Scott’s 
record as governor, Nickens still concludes:  “Yet Scott 
could win re-election in November.”  David Jolly was 
elected to Congress to represent Pinellas’s CD-�3 after 
the DCCC and the Sink campaign spent millions to 
label him a venal Washington lobbyist.  Voters did not 
find that label to be a disqualifying factor.  The FDP 
hopes that their labeling Scott as a Medicare fraudster 
will be determinative in this year’s governor’s race.

This year, the Florida Democratic Party is spending 
millions of dollars to educate potential voters about 
Rick Scott’s background before this multimillionaire 
became governor of the nation’s 4th-populous state.  
Before he became governor, Rick Scott was CEO one 
of this country’s largest healthcare conglomerates, his 
stewardship of that company is being illuminated by 
the FDP, which is telling Floridians that the company 
led by Scott was required to pay a record $�.7 billion 
dollars to the federal government to settle a passel 
of criminal Medicare Fraud claims and accusations 
against his company, in what’s reported to be “the 
largest Medicare fraud in history”.  Although Scott 
was not personally charged with any criminal acts, 
and he was never officially questioned by the federal 
government about these accusations, and Scott was 
required to give 
a deposition in 
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“USE YOUR OPPONENT’S STRENGTH AGAINST 
HIM” WORKS IN MARTIAL ARTS AND POLITICS

By Hal Alterman

 There are two very different techniques that are 
employed in political attack advertising.  One is based 
on oriental martial arts disciplines – using your oppo-
nent’s strength against them.  The premier practitioner 
of this political dark art is Republican Karl Rove (once 
known in the political commentariat as “Bush’s brain”),  
who notably described this technique as “using your 
opponent’s strength against him.” The most celebrated 
instance of this was Rove’s direction of the successful 
“Swift Boating” of Democratic Presidential candidate 
John Kerry in 2004. As Sun Tzu famously wrote: “Every 
battle is won before it’s fought.  It’s won by choosing 
the terrain on which it will be fought.”   Progressive 
seer George Lakoff’s writing on political framing cer-
tainly echoes Sun Tzu’s strategic concepts. The Kerry 
campaign’s ineffectual response to the attack that Rove 
orchestrated, an attack that was proven to be a game-
changer in the 2004 presidential campaign, is detailed in 
Robert Shrum’s book “No Excuses”.  (Shrum was Kerry’s 
Campaign Manager in 2004.)  If the Crist campaign 
chooses to take a page out of this playbook, two Tampa 
Bay Times columnists recently pointed out Scott’s vul-
nerabilities with stratagems that could provide victori-
ous Election Day returns for the Democratic Party’s 
presumptive candidate – one line of attack was outlined 
by columnist John Romano regarding Scott’s record  - or 
lack of it - to provide Health Care to needy Floridians.  
Romano cites a study produced by the President’s 
Council on Economic Advisors that found “that Florida’s 
refusal to expand Medicaid is costing the state more 
than 63,000 jobs in the next years.”  This is an effective 
counter to Scott’s campaign mantra of “Jobs, Jobs, Jobs” 
that he is repeating in his appearances around the state.     

The other extremely thoughtful and well-docu-
mented line of attack was outlined by Tim Nickens, 
the TBT’s Editor of Editorials, in the June 29, 20�4 
issue of the paper.  Here’s what Nickens wrote:

“Crist will surely remind Hispanic voters about Mike 
Fernandez, the Scott fundraiser who abruptly left the 
campaign and said in an e-mail that Gov. Scott’s advis-
ers do not understand the Hispanic community.  

[Crist seems to have successfully capitalized on …] 
“the Committee of �00’s dis-invite to that business group 
apparently at the request of the Scott camp.  Crist’s 
speech got more attention than it would have if he had 
delivered it privately to these business leaders, and 
Crist’s speech included some smart policy proposals.”

Alterman con’t on page  10
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a related civil case – during which he invoked the 
constitutional protections of the Fifth Amendment 
75 times, even though that deposition was not part of 
the federal government’s criminal fraud case against 
Scott’s company. Years later Scott still refuses to be 
openly forthcoming about those criminal fraud allega-
tions, despite the fact that his company paid the federal 
government billions of dollars to settle those Medicare 
Fraud claims, although Scott was never personally 
charged with defrauding the federal government.

The FDP is counting on this issue to resonate with 
“senior voters”, who comprise a significant segment of 
the electorate throughout this state (�7.4% of registered 
Florida voters are 65+), as well as in the Tampa Bay 
area (�7.2% of voters in the entire area are 65+ … but 
in just Pinellas it is 2�%), hoping these critical voters 
will turn away from Scott because of this Medicare 
Fraud issue, even though Scott evaded being tarred 
by this brush when these charges first were promi-
nently aired in 20�0 by both his primary opponent Bill 
McCallum in that year.  And Democrat Alex Sink’s 
opposing campaign also echoed those charges which 
so far Scott has dodged but has chosen not to rebut.  

Although one in five non-elderly residents in 
Florida lack insurance coverage, Gov. Rick Scott 
and the Republican-dominated Florida legisla-
ture coldly rejected funding for Medicaid expan-
sion which would have extended Medicaid cover-
age to an estimated �.3 million Floridians.  About 
a quarter of those people—Floridians earning 
between �00 and �33 percent of the Federal Poverty 
Line—would still be eligible for tax subsidies on 
the ACA Act’s Health Insurance Exchange.

Democrats in the 20�4 election cycle must require 
accountability from their Republican opponents, 
and be willing to hammer them, particularly those 
legislators who voted to deny coverage to Florida’s 
neediest citizens, and continue to pass legislation 
that restrict women’s personal health care choices.

Nationally, Democratic strategists have decided to 
play to the Party’s strength among women. In a story 
that CNN is reporting, “House Democrats are taking a 
cue from Beyonce and targeting ‘all the single ladies’ in 
the hopes they can take over Republican held seats this 
November.  Party officials recognize that Democrats’ 
chances of retaking control of the House are remote 
at best, but by zeroing-in on unmarried women, who 
helped propel President Barack Obama to his second 
term, they believe they can shrink the GOP majority.”

“Democrats have recruited female candi-
dates in many competitive districts, crafted a 

message about how the current Republican 
agenda impacts women and created a technol-
ogy program designed to identify unmarried 
women and get them to the polls this fall.”

“More than 60% of the candidates included in the 
House Democrats’ ‘red to blue’ program - which 
funnels resources to top tier races - are women”.

“After seeing the impact of what happened in 
the 20�0 midterm election when many women 
stayed home and Republicans gained the majority, 
Democratic candidates are talking about issues that 
hit unmarried women’s pocketbooks -- an increase 
in the minimum wage, an extension for jobless 
benefits and legislation promoting equal pay.”

“Democrats don’t have the power in the House 
to move legislation on any of these items. But 
their campaign strategy includes turning los-
ing battles on the House floor into a narrative 
to argue that House GOP members are ignor-
ing issues that these women care about.”

“As long as Republicans keep blocking equal 
pay for equal work, restricting women’s health 
choices and delaying the Violence Against 
Women Act, women will continue to run - and 
win - as Democrats,” House Democratic cam-
paign chairman Steve Israel told CNN.”

These are some of the potential beneficiaries 
of the DCCC’s emergent ‘ROSIE’ voter model-
ing program that helped to elect Terry McAulife 
Gov. of Virginia.  Too bad that Alex Sink never 
got this memo; this symbolizes the guidance Sink 
never obviously received, and apparently will be 
a resource that future women Congressional can-
didates in Pinellas would probably receive.  Here 
are some of the Democratic women running for 
Congress that this CNN report highlighted:

 “ Aimee Belgard, an attorney, mom, and local 
elected official who is running to replace GOP 
Rep. Jon Runyan from New Jersey, empha-
sized in an interview with CNN that she’d be 
the first woman in a decade to be elected to the 
state’s congressional delegation, if she wins.”

“As I’m out talking to them, they are glad 
to see someone who understands the issues 
that they are talking about - whether it’s about 
the economy and their families, you know -
- I can relate to that,” Belgard told CNN.

Alterman con’t on page  11
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Dist. 70 
Rep. Darryl 
Rouson (D)  
 650� 25th Way South, Suite 
D  St. Petersburg, Florida 
337�2  
 Darryl.Rouson@myflori-
dahouse.gov 

(727) 906-3200 

STATE SENATE

DiSt. 19 Sen. arthenia 
Joyner  (D) 

508 W. Dr. MLK Jr. 
Blvd. Suite C Tampa, 
Florida 33603   

Joyner.Arthenia.web@
flsenate.gov 

(8�3) 233-4277 

DiSt. 64 rep.  JaMeS 
Grant (r)    

�2956 N. Dale Mabry 
Highway  Tampa, Florida 
336�8             James.
Grant@myfloridahouse.gov 

(8�3) 265-6280 

DiSt. 65 rep.   carl 
ziMMerMann (D) 

��06 Pinehurst Road  
Dunedin, Florida 34698 

Carl.Zimmermann@
myfloridahouse.gov 

(727) 733-8267 

DiSt. 66 rep.  
larry ahern (r)    

55�� Park Street North, 
Suite �0�  St. Petersburg, 
Florida 33709  

Larry.Ahern@myflori-
dahouse.gov 

(727) 545-642� 

Florida State   Delegation

DiSt. 67 rep.  eD 
hooper (r)    

Waters Edge Office 
Center, Suite 206  

2963 Gulf to Bay 
Boulevard, Clearwater, 
Florida 33759       

Ed.Hooper@myfloridahouse.gov 
(727) 724-3000 

DiSt. 68 rep.  DwiGht 
DuDley (D) 

3647 4th Street North, 
Suite 300  St. Petersburg, 
Florida 33704 

Dwight.Dudley@
myfloridahouse.gov 

(727) 552-2747 

DiSt. 69 rep.  
kathleen peterS  (r) 

�700 66th Street North, 
Suite 203  St. Petersburg, 
Florida 337�0 

Kathleen.Peters@
myfloridahouse.gov 

(727) 34�-7385 

DiSt. 20 Sen. Jack 
latvala (r)

 26�33 U.S. Highway 
�9 North, Suite 20�  
Clearwater, Florida 33763 

Latvala.Jack.web@flsenate.gov  
(727) 556-6500 

DiSt. 22 Sen. Jeff  
BranDeS (r)

 3637 4th Street North, 
Suite �0�  St. Petersburg, 
Florida 33704 

Brandes.Jeff.web@flsenate.gov  
(727) 552-2573

“Congressional sisterhood a pow-
erful voice for the voiceless”

“Iowa Democratic candidate Staci Appel, a 
former member of the State Assembly, touts 
her role pushing through Iowa’s first state-
wide equal pay bill in 2009. She says Iowa has 
never elected a woman to a federal office, a fact 
she says she uses in her message to voters”.

“You’re looking at a woman who is going to go 
out there and fight for you. So it gives you a strong 
reason to vote for somebody,” Appel told CNN.

“Democratic candidate Martha Robertson is 
facing New York Republican Rep. Tom Reed, 
and says she and other female candidates are an 
antidote to the dysfunction in Washington”.

“We have bipartisan record of really get-
ting things done. We have a guy who is just 
sitting in Washington just voting ‘no’ on 
everything and people want to see some 
change. They’re tired of the fighting - we 
can make a difference,” Robertson said.

Dems see an opening

“The results of the 20�2 election show 
why Democrats believe they have an open-
ing if they concentrate on single women”.

“According to CNN’s exit polls, unmarried 
women were about one quarter of the electorate 
in 20�2, which was a record high. In that elec-
tion, single women voted 68%-3�% for Democrats 
over Republicans in congressional contests”.

Alterman con’t from page  10
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Democrats admit they can’t replicate that 
level in a non-presidential year, but they believe 
boosting turnout in several dozen districts 
can overtake the advantage Republicans tra-
ditionally have among married women”.

“The House Democratic campaign arm is using the 
playbook developed by Virginia’s Democratic Gov. 
Terry McAuliffe in his victorious 20�3 campaign”.

“McAuliffe lost among men, but won the elec-
tion because women supported him over the then-
Attorney General Ken Cuccinelli by 9 points. Among 
unmarried women, the margin was more dramatic 
-- McAuliffe prevailed 67% -25%”, CNN reported.

“The campaign committee created “ROSIE,” a voter 
modeling program named after the iconic World 
War II ‘Rosie the Riveter,’ which they say stands for 
‘Re-engaging Our Sisters in Elections’.  This program 
culls data to identify unmarried voters, and then 
targets messages using email, paid mail and social 
media to motivate them to vote in November.”

“The task to get these women motivated enough 
to go to the polls will be tough”, CNN concludes.

 In “Barefoot and Pregnant: The Supreme Court 
and the War on Women”, an article written for the 
Huffington Post by Dr. Susan Brooks Thistlethwaite, 
professor of theology at Chicago Theological Institute, 
Dr. Thistlethwaite dramatizes the economic cost of 
the Republican ‘War On Women’ as well as the costs 
to women’s health that Justice Ruth Ginsberg spelled 
out in her powerful dissent to the Supreme Court’s 
majority decision in the Hobby Lobby Case:  “The war 
on women is also related to both war and econom-
ics because the true end game in that war is control 
of women’s reproductive capacity. When women are 
kept ‘pregnant and barefoot,’ i.e. when they are put at 
risk of getting pregnant when they may not wish to 
be, or when it can even threaten their lives, this can 
injure them in both a physical and an economic sense. 
These combine to render them vulnerable to control 
by elites. Women’s bodies are becoming more and 
more a physical and economic battlefield in the U. S.”

Many of the points that Dr. Thistlethwaite’s article 
makes are corroborated in the following presti-
gious posting by former Clinton Secretary of Labor 
Robert Reich, currently Chancellor’s Professor of 
Public Policy at Univ. of California at Berkeley.  Dr. 
Reich writes:  “Some American women are dying 
during pregnancy and childbirth from health 
problems they had before they became pregnant 
but worsened because of the pregnancies -- such 
as diabetes, kidney disease, and heart disease.”

“The real problem, in other words, was they 
didn’t get adequate health care before they became 
pregnant.” “Other women are dying because they 
didn’t have the means to prevent a pregnancy they 
shouldn’t have had, or they didn’t get the prenatal 
care they needed during their pregnancies. In other 
words, a different sort of inadequate health care.

“One clue: African-American mothers are more 
than three times as likely to die as a result of preg-
nancy and childbirth as their white counterparts.  The 
data tell the story: A study by the Roosevelt Institute 
shows that U.S. states with high poverty rates have 
maternal death rates higher than states with lower 
levels of poverty. Women with no health insurance 
are four times more likely to die during pregnancy 
or in childbirth than women who are insured.”

“What do we do about this?  Yes, of course, 
poor women (and the men who made them 
pregnant) have to take more personal respon-
sibility for their behavior.  But this tragic trend 
is also a clear matter of public choice.”

“Many of these high-poverty states are among the 
twenty-one that have so far refused to expand Medicaid 
(Florida is one of them), even though the federal gov-
ernment will cover �00 percent of the cost for the first 
three years and at least 90 percent thereafter.  So as the 
sputtering economy casts more and more women into 
near poverty, they can’t get the health care they need.”

“Several of these same states have also cut family 
planning, restricted abortions, and shuttered wom-
en’s health clinics.  Right-wing ideology is trump-
ing the health needs of millions of Americans.”

Professor Reich concludes with this well-sub-
stantiated accusation:  “Let’s be perfectly clear: 
These policies are literally killing women.” 

The DCC’s decision to eschew attacking the oppo-
sition’s strong points in favor of tailoring their mes-
saging and GOTV efforts in 20�4 to affirmatively 
reach out to one of the Democratic Party’s strongest 
and most loyal constituencies -- unmarried single 
women reflects a venerable marketing truism – con-
centrate your advertising and sales efforts where your 
loyal customers (in political terms, your most par-
tisan and loyal supporters) are found.  That’s where 
you’ll receive the biggest bang for promotional dollars 
spent.  Validation for this marketing-based viewpoint 
is provided by the Turnout data from CD-�3 Special 
Election in Pinellas this spring, which showed pre-
dictably high turnout rates from avowed partisans on 
the left and on the right, and disappointing low rates 
from the NPAs who are registering to vote this year 
across Florida in record-breaking numbers.   •
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The club provides a variety of ways to stay informed and involved in local, county, state and 
national political discussions. But we‘re not just about talk. We will be part of the action in 
finding the best candidates and getting them elected, as well as supporting the most impor-
tant causes. We will write letters, make phone calls, knock on doors, register voters, and what-
ever else it takes to bring change to our communities, our county and our state. But, just as 
important, we also want to make time to enjoy each other‘s c̀ompany and celebrate each 
other‘s efforts at social events throughout the year. Grassroots politics is effective and fun! 

As a member of the Largo/Mid-Pinellas Democratic Club you can: 

Meet other active Democrats 

Meet and get to know your elected officials and potential candidates 

Raise funds and work for candidates 

 Participate in community service projects 

 Hear speakers and discuss issues of local, state and national importance 

Attend special events and monthly meetings. 

For membership information, email admin@largodemocrats.com 

•

•

•

•

•

•

•

Why Join the Largo/Mid-Pinellas Democratic Club?

input from all of us.  However, 
the opinions and viewpoints 
expressed by contributors may 
not necessarily reflect those of 
the club. Please send submis-
sions to newsletter editor, Lois 
Fries, at   loisfries@gmail.com 

If you don’t wish to receive this 
newsletter, let Editor Lois Fries 
know. She will also be happy to 
add more folks to our newslet-
ter email list. (Please forward 
to anyone you know who may 
be interested in what we do 
and how to join.)  Her address 
is:    loisfries@gmail.com   •

 

It’s clear that we Largo/Mid-Pinellas 
Democratic Club members are an inter-
ested, involved, informed - and opinion-
ated - bunch.  And providing a forum 
for all that “good stuff” is an important 
function of our newsletter.  The Board 

encourages 
articles and let-
ters to the editor.  

This newslet-
ter is created 
by volunteers 
who make 
every attempt to 
publish factual 
information, and 
who encourage 
the free exchange 
of information 
and opinions. It 
should include 

What do we include in the Newsletter?

ChANgE, yES WE CAN


